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the COVID-19 crisis and civic unrest. And when we do, Realize Bradenton will continue to support the
beloved community that we have all worked so hard to nurture.

We love this testimonial as it demonstrates Realize Bradenton’s impact on growing Bradenton’s Civic
Pride.
“Thank you, Realize Bradenton. I used to say that I lived near Sarasota, now I proudly say
I live in Bradenton.” —Rudi Floyd, a downtown and live music enthusiast

MARKET ANALYSIS 2020

In fall 2019, we secured
a grant from the Knight
POST PANDEMIC Donor Advised Fund at
the Manatee Community Foundation to conduct
a Market Analysis (last conducted in 2007)
to strengthen downtown’s business climate.
This project now includes business recovery
post COVID-19. The online preliminary report
was presented on May 7 is by Kennedy Smith,
one of the nation’s foremost experts on
commercial district revitalization and main
street economics.
Small business support
and marketing is provided
to over 40 vendors in our
Bradenton Farmers’ Market.
In late April, we introduced
an on-line market so locally
grown produce and fresh food
products are available to our
community’s residents during COVID-19, as well
as continuing a steady revenue stream to local
farmers and small businesses. In the first seven
weeks, $19,500 was directed to small, local
businesses.

In late March, Realize
Bradenton introduced
the Bring It Home
Bradenton promotion
to drive business to our
downtown Bradenton
We also send a weekly e-news with business
resources to the 155 small businesses on our Walk
Bradenton business development website.
We are already planning the
“Love This City Bradenton”
program to attract people
back to downtown restaurants,
hotels, businesses, cultural
assets, events, and the
Riverwalk when it is safe to
do so. Upbeat and engaging,
this campaign includes banners, posters, public
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even a love song to bradenton produced by
Have Gun, Will Travel. With coordinated public
relations, videos, contests, and print/electronic
materials, “Love This City Bradenton” is sure to
attract consumers to downtown, as well as
national recognition.

In July, Realize Bradenton will
release the first-ever children’s
book on Bradenton called “Old
Manatee A to Z.” Books will be
distributed free to elementary
students this fall. The imagery
from the book guides the
history inspired public art in the
new Riverwalk East Park.
Over the past 18 months,
Realize Bradenton has
engaged over 900 residents
to contribute to the design
of the Riverwalk East Park.
Collaborating with the City of Bradenton and
working with the Center for Active Design, survey
results indicated that 60% of respondents want
public art in the new park and 30% want this art
to highlight the history of the area. This citizen
engagement process was funded by the Knight
Donor Advised Fund at the Manatee Community
Foundation.
Realize Bradenton
continues to increase
downtown’s public art
which has grown from
7 to 67 artworks in the
past 10 years. We have
secured grant funding for
three new artworks for the Riverwalk East Park.
We are waiting for confirmation on an additional
$250,000 in grants for two pieces—responding
to residents’ request for public art reflecting the
history of the Riverwalk East Park area.

The Future of the Region
Award for Economic
Development recognized the
Creating Together project,
a 6-month leadership
CREATING TOGETHER
curriculum for Millennials
BRADENTON
who were engaged in the
Riverwalk East Park expansion planning process.
This award showcased the collaborative work of
the City of Bradenton and Realize Bradenton.
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Building on the PopUps and Creating
Together initiatives,
we continue to
connect people from the Millennial and Gen Z
generations with a monthly series that builds
community and supports young entrepreneurs.
This series has moved to an online format during
the pandemic.
Working with the
Cross College
Alliance, we
provide student
interns with valuable work experience. Over 100
students have applied their talent to initiatives that
benefit downtown Bradenton. Currently two New
College students are working with us remotely
during the pandemic.
Last fall, Realize Bradenton
introduced our Healthy Together
nutrition and cooking classes for
low-income families with a bilingual chef instructor. We will
conduct these sessions online to
continue informative education to
benefit children and adults during
the pandemic.

COVID-19 recedes,
showcase 350 artists and small businesses, which attract over 110,000 residents and visitors to
as a place-based economic strategy. According to American for the Arts, our events generate $4.4
million in annual economic impact.
Over 250 Ambassadors who contribute their time in our volunteer program to make our city stronger
and more connected are anxious to get “back to work” in downtown Bradenton.
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